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Lytro Company faced many challenges when introducing its products in the market. Poor marketing techniques caused one of the major challenges that the company faced during the initial reception of the company products. The company used poor marketing techniques to advertise its products on the internet. This led to low popularity of the company products compared to those of the customers. The company faced stiff competition from other original companies such as Nikon and Canon.
The company’s insufficient application of the new technology to advertise its product made its products popular in the market. Lytro Company did not create a website where it could market its products, making the company less competitive than the competitors (Gaunt, 2016). It is essential to inform the potential customers about the company product to increase the sales of the market. Product promotion is essential in ensuring the success of the company products.
 Ineffectiveness of the company's management in ensuring the acceptance of the commodity has also affected the overall acceptance of the company's commodities in the world. Most of the normal camera users in the world were not aware of the company's products. This was due to the ineffective marketing and product promotion strategies of the company. Lack of knowledge about the company's products hindered accepting the company products because customers cannot accept what they do not know.
Conclusion
The disconnection between the initial receptions Lytro Company has been caused by the ineffectiveness of the market's promotion methods. The Lytro Company uses ineffective product promotion techniques to promote the company products. Additionally, the fail of the company to set up a website to promote its products made it difficult to market the products since the majority of the customers did not know about the company's products.
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